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[image: Dove apologises for ad showing black woman turning into white one | Race |  The Guardian] 
The Advertisement, which promoted the cosmetics of Dove used by women, is offensive based on the lady's transformation from an African American woman to a white lady. The offensive element is the skin and hair color used. Before using the product, the lady is depicted as an African woman, but later, she changes to a White lady.  The marketing post is therefore racist and encourages discrimination. From the Advertisement by Dove, the company perceived the dark skin as dirty and white to be clean and beautiful. After applying the cosmetics, the lady transforms into a white lady, who is perceived to be clean and to have beautiful skin. The post is thus offensive as it portrays the inferiority of dark skin, which then encourages racism and discrimination.
The intended audiences for the Advertisement are women regardless of their culture and skin. It would be appropriate if the Advertisement were able to consider the cultural needs of women from different cultures. The African American audience would perceive the marketing strategy to be racist and disrespectful of the dark skin.
 The Advertisement is inappropriate for the intended audience based on the lady's transformation before and after applying the product. This is inappropriate because such transformations are mere imaginations. It is quite impossible that a cosmetic can change the consumer’s race from black to white. Therefore, this advert cannot persuade the target audience to buy and consume the product because they are not looking for racial transformation. 
The advert pushes the limits of ethical Advertisement and social responsibility as it increases discrimination and stereotyping. From the campaign, the audience would stereotype that dark skin is dirty and thus discriminating against African Americans. To be more socially responsible, the marketer could have considered using either an African American or a White lady in the marketing campaign. However, the alteration from an African American woman to a White woman is regarded as racist. Also, the marketer needs to understand the targeted audience and thus avoid cultural blunders by meeting its diverse customers' needs.   
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